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cv
Clément
Gay

Freelance
graphic designer

170 rue Gray, 1050 Ixelles,
Brussels, Belgium

0032 (0) 493 42 01 01
contact@clemdesign.eu
www.clemdesign.eu

Education  Skills Interests
2011-2015 Languages : Drawing, paintaing,
INSA, STRASBOURG French (native) engraving (classes 2006-
(Institut National des English (TOEIC : 750 pts) ~ 2010).

Sciences Appliquées) Spanish Juggling (association « la

ARCHITECTURE STUDENT  Softwares :
Windows and MAC
2011 Adobe Suite (Photoshop,

LYCEE CARNOT, Indesign, Illustrator)

DIJON Webflow, Oxygen

CLASSE PREPARATOIRE Autocad

MPSI Sketchup, Rhinoceros,
Grasshopper

Artlantis, Maxwell, Vray
ArchiWizard, Revit

N

Fée des trucs », Lagny
sur Marne).

Danse (lindy hop, balboa,
salsa, bachata, kizomba).
Barman au havana club
(02/18-07/18).

Cinema.

Basket-ball, handball,
volley-ball, escalade,
tennis de table.

Professional experiences Internships
2015- 2015

FREELANCE

I designed for companies, and private clients visual 2014

identities, visual communication documents, logos ARTGINEERING,

and web pages. ROTTERDAM
MaxiTeam - société de Titres-Services 2013

Branding of a new ‘titres-services’ company in
Brussels. PARIS

Hygienet - société de Titres-Services

Advertising every month for a ‘ titres-services’ 2012

company in Brussels.
Koi Botan 2009

Giving a simple piece of jewelry inherited from
Japanese tradition a beautiful visual identity.

Merab Surviladze

Catalogue for artist painter.

Polish Embassy

Layout for a brochure to celebrate and present 100
years of Diplomatic relationship between Poland and
Belgium.

Pstryk Myk

Layout and Illistrations for the fifth edition of Pstryk
Myk magazine.

Meta4

Web design for Meta4, advertising company in
Brussels.

Stickme.be

Web design for a new company producing stickers in
Brussels.

Mediation

Visual identity and logo for a company in Poland.
Belgica - société de Titres-Services

Advertising every month for a * titres services’
company in Brussels.

2015-

ARTGINEERING, BRUXELLES

PROJECT LEADER
As project leader, I manage multiple projects of
research by design, public spaces.

BRUNET-SAUNIER
ARCHITECTE



About me

I am a freelance graphic and web designer
with a background and practice in
architecture and urbanism.

During 4 years I studied Architecture at the INSA of
Strasbourg (Institut National des Sciences Appliquées). I
received my Architecture degree with my diploma project: a
masterplan for renewing the ‘Cité Rotterdam’ of Strasbourg.

Since 2015 I work as an urban designer and planner for
Artgineering, Office for Architecture and Urbanism, based
in Brussel. With Artgineering, I am involved in the design
and implementation of design strategies in complex (inter)
urban conditions with a great interest in mobility. In various
research and design projects, I produce communication
images, charts, reports and booklets.

During the past 4 years I helped companies renew/create
their brand visual identity through graphic and web design. I
designed logos, visual identities, campaign graphic support,
illustrations, lettering, social media posts, reports, books,
brochures and flyers.



Mediation Center

Branding for a company that solves
conflicts

Client: The Mediation Center at tomza State
University of Applied Sciences (Poland)

Services: Branding

Date of completion: 2019

Idid: logo design

visual identity

The Mediation Center at tomza State University of Applied
Sciences (Poland) was established April 1, 2019. Its aim is

to promote mediation among university society as well as
among citizens of Podlasie region by different educational
projects and cooperation with courts in the region. Moreover,
it provides professional mediation service for interested
parties as it comes to community, civil, family, commercial or
criminal disputes.

The Center has been looking for a system of visual
identification which will be modern, adjusted to local
standards and presents its idea. The system will be

widely used (local media, university website, internet
communication) by the Center after signing an appropriate
contract with a designer, probably starting from the
beginning of October 2019.
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Avisual identification
which will be modern,
adjusted to local standards
and presents its idea.
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The letter ‘M’ from Role of mediator The purpose of Centrum

Mediation is used to between 2 people  Mediacji is to connect people
build the body

logo design process
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logo design

brand guidelines
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Kuklo Marta ).

University of Bialystok (Poland)
24/08/2022

I had a pleasure and an honor to work with Mr. Clément
Gay twice, creating logos and visual identification systems
for: Mediation Center at the State University of Information
Technology and Entrepreneurship in tomza (Poland) in 2019
and Mediation Association “Pactum”at the Faculty of Law,
University of Biatystok (Poland) in 2022.

The cooperation with Clément was highly professional. We
received products that meet our expectations, reached
throught discussion on our expectations and determination
of the terms of cooperation. Mr. Clément Gay presented
interesting and up-to-date logotype concepts, and then
developed precise packages of visual identification systems,
which we use in the indicated institutions. He has a flexible
approach, tailored to the needs and capabilities of the
client. Contact with the graphic artist was always factual,
substantive and at a high level of personal culture.

I wish everybody only such professionals with whom
cooperation is business-like and problem-free.
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Mediation Center

Branding for a company that solves
conflicts

Client: Mediation Association “Pactum”at the

Faculty of Law, University of Biatystok { = =
Date of completion: 2022 Brawa g
Idid: logo design

visual identity

The Mediation Association “Pactum”at the Faculty of Law,
University of Biatystok (Poland) aim to promote mediation
among university society as well as among citizens of
Podlasie region by different educational projects and
cooperation with courts in the region. Moreover, it provides
professional mediation service for interested parties as it
comes to community, civil, family, commercial or criminal
disputes.

i
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The Center has been looking for a system of visual
identification which will be modern, adjusted to local
standards and presents its idea. The system will be
widely used (local media, university website, internet
communication) by the Center.
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Kuklo Marta ).

University of Bialystok (Poland)
24/08/2022

I had a pleasure and an honor to work with Mr. Clément
Gay twice, creating logos and visual identification systems
for: Mediation Center at the State University of Information
Technology and Entrepreneurship in tomza (Poland) in 2019
and Mediation Association “Pactum”at the Faculty of Law,
University of Biatystok (Poland) in 2022.

The cooperation with Clément was highly professional. We
received products that meet our expectations, reached
throught discussion on our expectations and determination
of the terms of cooperation. Mr. Clément Gay presented
interesting and up-to-date logotype concepts, and then
developed precise packages of visual identification systems,
which we use in the indicated institutions. He has a flexible
approach, tailored to the needs and capabilities of the
client. Contact with the graphic artist was always factual,
substantive and at a high level of personal culture.

I wish everybody only such professionals with whom
cooperation is business-like and problem-free.
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Client: MaxiTeam

Services: Branding MaxiTeart i
Date of completion: 2022

Idid: logo design

: BRAND
campaign Couleurs Accent
GUIDELINES 2022

CMYK : C-0, M-25, Y-100, K-0 e CMYK : C-0, M-25, Y-100, K-0
MT RGE :R-255,G-194,8-14 RGB  :R-255,G-194, B-14
Yellow
Petrol LAB  :L-82 A-13,8-82 LAB  :L-82 A-13,B-82
occent
WEB : #ffccO0 WEB : #ffcc00

Brand Icones :
. . p— . , . gUlde|IneS ——=5] MT RGB :R-255,G-194, 8-14 <
MaxiTeam is a new ‘Titres-Services’ company based in !l = . B | v eanem  lllUStrations

B CMYK :C-0, M-25, Y-100, K-0

Le brand poster est un Y WEB :#ffccO0

BrU SS@IS. ?ﬁcumentc?nlenanl les P 2 g

. . . . . . . elements qui permettent CMYK :C-0, M-25, Y-100, K-0 ) c %

Titres-Services is a belgium provider of cleaning services, and déablr et d respectr MT RGe :R255,G194,814 it

multiple company exist and provide similar services e (A e =3
p p y p . mam&;cum luusg|es vy I WEB  : #ffcc00

supports. Il donne une

. . . . . . . . cohérence 3 tout ce qui
The goal is to create a distinctive visual identity that will ,“""".m: o ()
attract more cleaning ladies to join the company. sociau ditle‘digital) e >

supports papiet (ditle de caractere
print’). C'est un *guide” a
. . d'identité et de bonne ABCDEFGHIJKLMN
The core value of MaxiTeam is to reward the workers by a conduite de votre marque, AO OPQRSTUVWXYZ .
. un outil indispensable pour abcdefghijkimnop b i
points system based on the number of hours done to be e s Quicksond. _arstuwigz

PQRSTUVWXYZ
abedefghijkimnopgr

transformed into gifts. ABCOEFGHIIKLMNO
Il se compose alors de lignes A a

directrices ot charte
graphique qui décrivent tout
ce qui concemns la marque :
ses valeurs, sa mission, sa
vision, son logo, ses

Source Sans Pro  stuvwxyz

couleurs, son style photo. ., ;- — e T Infos
Apartager! # ; maxiteam.be L
02 735 36 96 brand guidelines posten’
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Musa Celik @)

Manager MaxiTeam
22/08/2022

Tres belles idées, disponible rapidement, je recommande!
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Hygienet

Advertising and social media campaign
for a ‘Titres-Services’ company

Client: Hygienet

Services: Graphic design

Date of completion: 2022

Idid: advertising campaign

social media campaign

Hygienet, Titres-Services is a company based in Brussels that
provides cleaning services.

The team is made of young and dynamic people, and the
workers are very active on social media.

I design every month series of posts in order to engage more
working ladies, reward ladies who participate to the online
competitions or to invite the workers to a group activity
organised by the direction.

Their website was outdated, non responsive for mobile or
Ipad devices and did not fit the refreshed logo. I designed
their website to fit the new aesthetic of the brand and to
simplify the access to informations for both new clients and
new working cleaning lady .
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Cher Collégue,

Tit res S erv i ces La société Hygienet vous remercie pour votre

fidélité et la confionce que vous lul avez

Hygienet Titres-Services, met au service des accordée tout au long de cette année.
particuliers des aides ménagéres via le systéme
officiel des titres-services, pour le nettoyage 3

ue cette nouvelle ann 22 rte
domicile, dans tout Bruxelles et sa périphérie. Que cette nouvelle année 2022 vous apporte &

vous et a votre famille lo santé, le bonheur, lo
Joie et la prospérité que vous pouvez espérer.

JE DESIRE UNE AIDE MENAGERE Bonne et Heureuse Année 2022 !

TITRES - AEAICS |oums e mee QUL

30mmes une 5o
ale o fiate
alges-menageres

wish card

‘ ERotall  TiTass- seavices [ rancuoues R EpEF======-======= K old position of fhe poster
| I I I !
35cm : I Y E N T : 3D cutout letters
: TITRES - SERVICES | DIENSTENCHEQU) :
Naszym pracownikom . )
gwarantujemy:
50cm pareft folia
ide
d outside
170cm
L
HEURES D'OUVERTURES : TEL. : 02.538.67.04 lia
40 21 mIDu\unﬂlawendudl SN 0404770375
cm| de 900 4 12h00 et de 13h00 & 17h00 WWW.HYGIENETRE
250cm outgide
66cm
Vitrine Saint Gilles - Hygienet
. . ., , . . . .
advertising in ‘gazetka’ magazine office window design
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Koi Botan

Branding an online jewelry company

Client: Koi Botan

Services: Branding

Date of completion: 2021

Idid: logo design
campaign

The story of Koi Botan starts from a Japanese tradi- tion inspired
by love in the broad sense.

A artisan designer experienced in jewelry always intrigued by all
kinds of objects and passionnante about matter, falls one day by
chance on the story of a tradition that will puzzle him in a book
about... the buttons.

The core values of Koi Botan are romantic, eternal and devoted.

+ | — OI'

The product is a button to give as  After reducing the ‘button’ down to its
a token of love or friendship essential shape the connection between two
people is represented by the vertical thread

logo design process

36

social media campaign - instagram

37



Wt
BUTAN,

K mA

b AN

bl b
|

- =

38

visit card

_ brand guidélines

900 < -

407 COLLABDRATIONS.

FILTERS v

ABOUT US

SHOP

view [JIH NRE svun

CONTACT

FAQ

QoL v

SORT BY scimwvie v

=
=

from

web shop




Pstryk Myk

Layout and illustrations for a quaterly
for polish kids abroad

Client: ASBL 3pestki.org
Services: Graphic design
Date of completion: 2017
Idid: layout
game
illustrations

I was invited to be part of a group of passionate people living
in Belgium who have created a high quality paper magazine
for children aged 7 to 12 (and their parents and siblings) who
speak Polish but do not live in Poland.

This is a playful way to keep in touch with the language and
the culture of the country, illustrated with stunning graphics!
The quaterly is partly co-written by children. We cover issues
such as the Polish language, history, science, and educational
games. We are not afraid of dealing with complex problems
(e.g. discrimination, bullying and living with disabilities),
inviting parents to discuss them further with their children.

School and community centres love it, but rarely have the
funds to purchase it.
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chowy potwor

Dzi obudzil mnle w nocy jakié przedzivny D2 WIEK .
le wiedziatem przez chwilg, czy to byl szmer, czy jek?
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et pol szt W D,

Weluchiwalem S16 W CiSzE przez minute Iub dwe,

Gdy 6w o uslyszatem! Bylo tu obok male,
Na s3slednim tapczanle, tam gdzie brat zawsze $pl,
Coé zgrzytalo, a2 wiosy deba StaNElymi._
Tak wrzasnglem ze strachu, e a2 brat z I6ika s
Wigc szepnglem, 2e wiaénie Jaki$ potwér go jadl.
Nie byt to jednak potwdr, zadna zjawa czy duch,
Tylko brat méj zebami zgrzytal w nocy za dwéch.
Zgby tyle potrafiq - zgrzytaé, szczekaé | gryZc,
Przez co czasem, pracusie, do dentysty cheg i$€.
Mieczak, siekacz, trzonowlec, kaidy najmniejszy z3b
Chce nam sluzyé w dzieri, w nocy | byé silny jak dab.
Czasem z¢béw nie myje, bo nie zawsze si¢ chee,
Brat je niszczy, 2grzytajac, Sciera szkliwo - te fle..
Trzeba zgby szorowaé, leczyé | o nle dbaé, :‘
o«

8y &
b.zm““‘ﬁ —

{zabefa Michta

illustration for the poem: Zebowy potwor
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Illustration for a family card play

Illustration for a family card play

43



DLACIEGO

(X1, W O WA P
90 1IN MITATA KA 2L
W 30 AN B0
MSCIAL VAL A
N O G W VLTI
PR -

SOCAN

Ol (e

el

MIGRACJE
% PTAKOW

Xi MIGRVJIA?
FOOY WAL FULTA | PO 00 205

JAK PRIYGOTOWUJA $1§

0O DALEKIE) PODROLY?
CPAMOR KA DAY WA B4 HEA 0080 3800
XSO VIV FORCIAS MW R4 T

1G5 NG, 2 e A R ITORT D OV SATESD
TNCEINA NTP X G001 DR VRTINS
W DA T PSR SR

SKAD WIEDZA,
DOXAD MAJ4 LECIEE?
00N WICA JEND TPY AOMPIC AN 0%

v e

U 220 M2 IV B ALY AN

NN I -xmr.v.\uumnmmmmmm.:
50 300 T MM TN W MY MUAAYIMRA 14 WAL

pranen

W) 0 A SRR PRICIRS WM

, C1 T A NP WA 1O ) ESRE BN A

1,90 0T Gl R 09900 MG 45 W, WL SIS
¥ T X1 EADETAIN W W A

o

MY

JAK DALEXO?
PRGN TR IR0 WA
AT FYNTNA WRLATA TN PR Y-
LAY £ XINC40 M D¢ 1000
MUK W 0

B MINCED i MO

RAZEM
CLY CS0BNO?

R G
[y
x

ONE LATAJA?

A PR MO

M NG T WP
o

4P PANSTY

sonot
WISBROWNY

0w+ A 10

P Lok Ui

SR
0 iy w M

iy P Mrcs>-

KSR POR B2

FRAL 1 FOL W08, U005 WAKINEC KL 7
.

fmay trrene

]{f?_lﬁ

b pery

y ke pervigh el
1arre Pe Uaech UMK regulaitee prsave TOOD))
Lpcetanin Raccaik nd motish 13 A R

SZYT REGINKL
e

o
Oh 1 Mtegarve 1 heketarhame
T witw

Duinci piaty & Tym, ce praetywady Ad ¢
P SO i v

W | & tch Mog
YO Ly e gt o
ks pberrvby. s s 2y b reudabe o
Rt 12 1en 1 0 wecke 0w
BTN | RIE0 TemacT 0D, G1D (3030 1ak 7
Pewr Moy Pereiys” byt berphstrsgm o

-

P

Pisaly 4040 dtwrioe ¢
ey, e 103 3 caiey Pt £ P
Fraoca  Nagrbodu Gytckody dyhtowst »
O\ Wiy ik trudosdcs £ ssann 90 palibu. o
£0C e w0 be

A Pamacnne

Kiody byt 1o moitiwe. gacet
WO onTty. . T 3k S £

| o s mestyt, My Suledd
g ot s et
PRAGRERGS T WP

BABACLL A DI, 4430

“xu
A DUACHAFATLD 40 AT - 4037 10 JAK
"

n
/)

e

yians

ONIUALA M LtV g 116

i

sobobirnpsy
Aoy

o by Ve

ey -

s 88 greatta S
v

Chea graanta pavnty e
el amireen €4 patates P

T Wiy e Bceen) poss Srue
ccrsnd o w thcwicans bt
ORIV, b T MOJORS. Mot
Vo by ik jacs Wikga 2t hamsel 4 bar

19 AN w (LA 0 AT TR

pcem kamsacrgl pecem, he nie wigl sy
£ i Baa bapicie. g | tab wary-

Y IR i ) wye S
s Wi iy k.

- W AN o o

oebiaghy § P 5t 12 Aeeyth s
-unpw o 1 e
& =3 |\

TV ZIEMIA

Jascbena

"

= w epertia mtrene Crrehy.
)t e e G
s revvbach

it

ommaze w\m
g
Wi oMb ComAN TSR

DRZECHOWY SMAKOSZ

g P s 1w | e e, be €54
o0 s Grvew”. 0t Chint e 1o
O OAT) e pIa) sy

MIASTOW!

b

ougL

GAwson

Mard Wreeta Ransees
ebnermmeris grrpey
Srtraae Mo Rogels

45



Justyna E. Kuklo ()

Kuklo Art
18/08/2022

I have had the opportunity to collaborate with Clément for a
few years on projects like layouts of some pages in quarterly
kids' publications or promotional materials for my and my
colleague’s exhibition, among others.He is creative, fast, and
efficient with design. He is always trying to anticipate client
needs.
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Meta4

Refreshing the website of a printing
company

Client: Hubert Rahden
Services: Web design
Date of completion: 2019

Meta4 had a complex web pages which needed to be
simplified. The purpose was to refresh the look of the brand
which is now well estabished in Brussels.

We decided to simplify the structure of the website,
organising and reducing the text and image content in
simple well identified theme sections.

Check it out: www.meta4.be
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A PROPOS DE NOUS

Nous réaiisons un service graphique compiot pour votre
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StickMe.be

Branding for a company to sell stickers

Client: Hubert Rahden

Services: Branding

Date of completion: 2018

Idid: logo design
visual identity
website

For the newly established STICKME company which produces
stickers in Brussels. I design the visual identity system,
including logo, color palette, illustrations, tone of voice and
the webpage.

Based on this ‘querky’ visual identity, I built the website and
poster campaigns.

In addition, to emphasize the friendly nature of this sticker
company I designed a fun mascotte.

sticker
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A balance between fun,
playful and reliable had
to be found for the visual

identity of stickme.

54

logo design

GSM 0497 487 467
INFO@META4.BE J

o = e S B R s e e et 'k‘up';"—'
— = B 3w R % L — ety e . -
i ey i S g e SR W S e TG Y L

55



landing page

responsive web design

Print your
stickers
in Brussels

Print your
stickers
in Brussels

More information : stickme.be

Print your
stickers

L — ‘ ) Print your in Brussels .

R @ in Brossets.

Print your
stickers
in Brussels

poster campaign
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design process: paper model, Illustrator drawing, final design

A enthusiastic mascotte to
guide you.

mascotte
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Merab Surviladze

Catalogue for artist painter 4
Client: Merab Surviladze /
Services: graphic design
Date of completion: 2019
Idid: Catalogue design

Postcards

Business card

Merab is a Georgian artist painter leaving in Brussels. He
participates in various group exhibitions. He work around
the idea of shadows. According to Merab, shadows shape,
provoke tensions, disturb tonalities and give depths that
would otherwise be missed.

Merab exhibits in the Venise Biennale and wanted to have a
physical element to show, offer or sale to potential clients.I
had quite free hands for the graphic designs aspects.

I started to design the general layout of the catalogue based
on the idea of scale showing one painting per spread a
reduction and a detail to capture as best as possible his work.
Then I proposed 2 covers using his paintings as background
image and 1 more graphic, also a spread page with chosen
colors matching his compositions and paintings.

book layout
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We produced 500 copies of the 22*22cm catalogue choosing
the paper carefully with Merab and the print office from the
Munken Rough Paper collection.The cover has been pushed
to reveal the name of Merab.

Catalogue based on the idea of scale
showing one painting per spread a
reduction and a detail to capture as
best as possible his work.

design principle of the layout
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Luleburgaz

L
Handbook to design cycle infrastructure LUI b
. COUr
Client: Creative Industries Fund I * z
Services: Project leader - layout for Artgineering s I | e
Date of completion: 2020 b o . e

Idid: content drawings I n I
book layout yo r
=

and layout for this publication aiming to help designing
bicycle infrastructure in Luleburgaz.

As part of Artgineering team, I helped designing both content fO ycl

‘Luleburgaz bisiklete biniyor - Cycling for a better city’ b

is a roadmap for the conception of an Inclusive Bicycle ett
Masterplan. It investigates how to activate the full potential ° er
of cycling for the improvement of various aspects of urban c
development. The project explores cycling as a catalyst for lt

change towards a more sustainable, healthy, vital, inclusive

and democratic urban environment and society.

No,
olusﬁnﬁ

What cycle infrastructure e
fOr a midSize City in Turl<ey? coe design o
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Proposed bicycle network in its context.

- Three zones: A, B, C
- Points of interest
- Bicycle network

Software

Introduction

ans e
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Lettering

Various logos and lettering projects

This is a collection of logotype and lettering projects created
since 2018 for various brands and people in Europe. These
projects include not only commercial ones but also prototype
work that I wanted to share with you.
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See more

go to
www.clemdesign.eu

CONTACT

Adress: 170 rue Gray, 1050 Ixelles,
Brussels, Belgium

Tel: 0032 (0) 49342 01 01

Email: contact@clemdesign.eu

Website: www.clemdesign.eu
Instagram: clemdesign.eu


http://www.clemdesign.eu
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